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Hello, my name is...

Jeffrey Schoemaker

• Working with Umbraco since 2010

• Umbraco MVP 2017 & 2018 & 2019

• Security & Umbraco-enthusiast



Perplex Digital

• Digital & Marketing agency

• Based in Arnhem, The Netherlands

• Umbraco Gold Partner

• 44 digital specialists
• Two Umbraco MVPs

• Packages
• PerplexMail

• Forms on Steroids

• Security & GDPR package



Winner

‘Best Custom Solution’
Winner

‘Best Gold Partner Solution’
Winner

‘Best Editing Experience’

2018 2019 2019 2018



Marketing & Umbraco
Not a happy marriage right now



Almost no marketing packages



And if you find a package...

• Integration with another system
• MailChimp

• Google Optimize

• Mail2CMS

• Bronto.com

• You need a developer

• Visually not that attractive

• Mostly build for v7



Best-of-Breed strategy

• Pick the best system for each function
• Email newsletters

• A/B testing

• Personalization

• CRM

• And try to integrate it



Disadvantages of a best-of-breed strategy

• Users have to learn multiple systems

• Data sharing is hard

• True integrations are hard

• GDPR risk; you are sharing customer data with others

• The systems are most of the time NOT Umbraco
• No way to adjust it to your needs

• “Magic” happens

• SaaS solutions with possible conflicts about data ownership



Some simple examples 
What do we want to achieve













Umbraco cannot do this out-of-the-box

• “But it’s only content we’re editing?”

• We need a developer to implement this



The impact for us all

• Perplex is an Umbraco-only company

• Umbraco isn’t seen as an enterprise CMS
• Sitecore

• Episerver

• Kentico

• Our agency isn’t invited for pitches



2. Our dreams
I have a dream about Umbraco 8.x



Where are we heading?



The need for a Marketing Suite

Cry... Or code …



uMarketingSuite – The product



Our mission

Empower junior and senior marketers to achieve their goals with 
an easy-to-use marketing toolbox within their Umbraco based 
application. Giving them full control over high quality data and the 
ability to be GDPR compliant.



Our mission

Empower junior and senior marketers to achieve their goals with 
an easy-to-use marketing toolbox within their Umbraco based 
application. Giving them full control over high quality data and the 
ability to be GDPR compliant.



Our vision

Content creators & marketers can do everything they need in 
context of where they want it / need it (in Umbraco) by using 
Umbraco as it supposed to work



3. Let’s talk functionality
A/B Testing & Personalisation



Umbraco CMS





Every website can be optimized

• There is always room for improvement

• Test what works

• Personalize when possible

• You need tooling



Umbraco CMS
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Everyone wants to test & personalize

• Not a big company gimmick



You’re probably already A/B testing

• Off-site

• In Google Ads



Let’s Google... “.net cms”



Let’s Google... “.net cms”



Two days later



This morning



Different results for the same search words



Let’s click on the result







Losing the scent trail



You do A/B testing already!

• You A/B test in Google
• And you pay Google for this visitor

• You do not A/B test your website
• And here you lose the visitor

• Why? 
• On purpose?



Probably not...

• Google Ads gives you the tooling

• And your website doesn’t



uMarketingSuite to the rescue!

• A/B Testing















A/B Testing Functionality

It is possible to test:

• Single page

• Multiple pages

• Document Types

• An entire site





But is A performing better than B?

• We need goals

• And to measure those... We need Analytics



Data / Analytics

Umbraco CMS
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Why not use Google 
Analytics?

• Access to most of the data
• But you don’t own the data

• Why is it free?

• Will it be free forever?

• The statistics are incomplete!
• Cookie and adblockers

• Your are missing bot traffic
• Can be useful for SEO



Data Analytics in uMarketingSuite

• Pageviews

• Events

• User agents

• Location

• Goals

• E-Commerce



No time left...



Let’s look at personalization



Different personas

Marketers Developers Agencies











The Customer Journey

SEE
Create awareness, first contact

THINK
Consideration, customer recognizes need

DO
The purchase takes place

CARE
Retain and increase customer value



Score your content

Score content item against the persona and customer journey





Is that all?
What about developers, security and performance?



A developer perspective

• Full control over all data

• Full control about the algorithms
• We ship with our own, but you can implement your own

• You don’t have to write any code (if you don’t want to)

• Usage of ModelsBuilder
• Model.Title

• Model.Image













Vanilla Umbraco

• Same look and feel

• Use the power of segments

• Use the power of content apps and custom sections



Contribute to Umbraco



Security / GDPR

• Out of the box

• It’s your data

• Standard tools for
• Anonimisation

• Retention periods

• Right to access

• Right to be forgotten



Designed with performance in mind

• Clear pipeline with configuration options
• Throttling database writes

• Use other reporting and analytics servers



Our timeline

Beta testing with launching agenciesQ4 2019

Public release with A/B testing and personalizationQ1 2020

ProfilingQ1 2020

Marketing automationQ2 2020

Emails, pdf and reportingQ3 2020





More information? 
Sign up for our newsletter? 

Want to be a beta tester?

www.umarketingsuite.com

@uMarketingSuite



The end
Questions?

Jeffrey Schoemaker

@JeffreyPerplex
info@umarketingsuite.com     



Data / Analytics

Umbraco CMS
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Marketing automation


